
Paradigm Implications for recruiting

Crowd volume Recruit broadly, if relevant with geographic diversity; keep barriers to  
participation low

Broadcast search Recruit broadly, look for diversity along relevant dimensions of knowledge 
and preferences 

User crowd Target participants with experience in the problem domain; potential users of 
research outputs

Community production Target participants with more time, interest in and skills for collaboration

Crowd wisdom Recruit broadly, look for diversity in knowledge and preferences


